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Accesibilidad turistica

- Condiciones de productos, servicios y
entornos para poder ser disfrutados por
todas las personas.

* Articulo 9 - Convencion internacional
sobre los derechos de las personas con
discapacidad (ONU, 2006

* Factor de competitividad turistica de los
destinos

* Eje de los destinos turisticos
inteligentes

Targed pacpie

Authors

Table 9 Different understanding of accessible tourism

Definition

The dsabled and the senior

Al people

Al peaple ncluding psycho
socid disabiities and the
lemporary disabled

Al peaple including travelens
with luggage or baby carriages

Disabled people andlor special
needs
Al lourists

Pecple with physical
imitations, disability or aged

Pecple with access
requrements

Not only 10 protect he nighits of
the disabled, but also all
persons who lime their mobiity
for temporary or permanent
ressons

Pecple with disabiity

Pecple with physical limtation

Pecple with disabiities

Al type of paople

Al people
Al people

People who have scosss
regquiremenis
Al people

Darcy (2008)

Santos (2009)
Economic and Social
Cammission for Asia and the

Paciic (2000)

Darcy and Dickson (2009)

Molna and Canoves (2010)
Daominguez-Vila of al (2011)

Workd Tourism Organization
(WTO){2014)

Darcy ef al (2020)

Surd and Escalona (2014)

Jurado (2014)
Capitaine and Trude! (2015)

Castro (2017)

Miranda (2017)

Guerrero (2018)
Basba (2018)

Nonome (2019)

Guaman-Guevara of & (2019)

Source: Self-compiled and Cunalata af al (2021)

A process hat enables he disabled and the senior 0 particpate
ndependently under conditions of equality and dignity through the
provision of universal products, services and envirooment for tourism
Accessible lounsm refers (o the mode of transportation, destination
and services avalable o al tourists

Accessible lounsm refers (o tourism and traved that 3l pecple
regardiess of whether they have disabiities, can enter, ncluding
mobie, auditory, visual, cognitive or nisllechual and psycho-socia
dsabiities, the elderly and the tlemporary disabled

Accessible lounsm is enjoyatie for al individudis, whether young, okd
PwD, people with any type of physical ilihess or dissase, and even for
peopie who travel with luggage or baby carriages

Disabled people andlor specal needs are an nleresting parnt of
lounsm

All tourists can actively parnticipate in tourism, regardless of thesr
characteristics, capabilbes and needs

Accessible tourism relers 10 continuing efforts lo ensure that all
people have acosss 10 louriem destinalions, products and services,
regardiess of their physcal imitations, disabilty or age

Accessible lounsm i a form of towrism hat irvolves colaborative
processes Detween stakehokiers that enables pecple with access
requirements, including mobilty, vision, hearing and cognitive
dmensions of access, to function mdependently and with equity and
dignity Birough the delvery of universally designed tourism products,
services and envirorrnents

Touriern and acosssibility, we mean removing barriers. Ensure access
10 &l types of envirormenl, transportation, faclities and towrism
services

Accessible lounsm aims to remave barriers for the disabled

The equaiity of disabled people and other citizens in fulfiling thar
socal roles is mainly firough iIncreasng thesr participation in lesure
sports, louriem and cultur activities

Accessible lounsm s &n nclusive Yowrism, which refers to all the
activilies in spare tme. Tounsm for the disabied enabies themn 1o fully
niegrate nto society, as well s psychalbgoally enaties thern to fully
meet the neads of indvidusis and =ociety

Accessible traved for 8l types of pecpie. Not anly for traveting, but also
for participating to sports under a safe and relsble envirorrment

It enabiles all people to participate in social and aconomic activities
Accessible lounsm ensures the use and engoyrment of the tourism
ndustry, no malter what type of the ability or condition of a person

It is & process of understanding the thrust facliors in lounst
experience, who has e acoess requirements

The accesshilty of lounsm destination is considered 1o be anyone
who can wse anything or enyoy any foem of service or infrasiruciure.
regardiess of the physical condtion
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| 9. Servicios
médicos y de
apoyo

1. Planificacion:
informacion

2. Transporte 7. Actividades 10. Transporte
de llegada de ocio llegada

6.
Restauracion,
compras, etc.

3. Entorno
urbano

11. Experiencia
final

4. Transporte
local

5. Alojamiento
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Figura 3. Productividad por idioma

3,19%

96,81 %
Winghés W Espedal
Fuente: Elaboracsin propa

Figura 1. Evolucion cronoldgica del nimero de articulos (2008-2019)
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Tite, G., Carrillo, D. y Ochoa, M. (2021). Turismo accesible: Qiao, G., Ding, L., Zhang, L. y Yan, H. (2022). Accessible
estudio bibliométrico. Turismo y Sociedad, xxviii, pp. 115-132. tourism: a bibliometric review (2008-2020). Tourism Review,

https://doi. org/10.18601/01207555.n28.06 77(3), pp. 713-730. https://doi.org/10.1108/TR-12-2020-0619
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Table 2 Top institutions in accessible tourism research (ranking by citations)

Figura 4. Productividad cientifica por instituciones Rank  Instinutions Citations  Publications  TC/TP  Firstauthors  Counfries
1 Univ Technol Sydney 73 10 73 3 Austraka
Cardiff Metropolitan University (Gales) _ 3 2 Univ Surrey 61 L 5.5 4 UK
3 Univ Aveiro 39 5 7.8 4 Portugal
4 Boumemouth Univ 39 5 78 2 UK
P 5 Purdue Univ 33 7 4.7 4 USA
g 6  UnivWalesinst 33 2 165 2 UK
3 University of Surrey UK (Inglaterra) _ 3 7 Univ Vigo 30 i3] 27 10 Spain
e B Univ Malaga 28 4 7 3 Span
= a Univ Queensiand 23 5 46 o Austraka
10 Ben Gurion Univ Negev 2 4 55 2 Israel
; 3 % 2 11 Florida State Univ 16 3 53 2 USA
University of Technology Sydney (Australia) _ 7 12 Dal Univ 16 1 18 o Canada
13 Nat| Cheng Kung Univ 15 2 75 1 China
14 Natl Taiwan Ocean Univ 15 2 7.5 1 China
0 2 4 6 8 15 UnivPrimorska 13 1 13 1 Siovenia
Nfimero denportes dientificos 16 EindhovenUnivTechnol 12 1 12 1 The Netheriands
17 Univ Nevada 12 1 12 0 USA
18 Temple Univ 12 1 12 4] USA
19 Fu Jen Catholic Univ 12 1 12 (¢] China

n g 3 3 " Source: Self compied
Figura 5. Productividad por revistas cientificas

Marine Policy T 328 % = 3 2 S
Table 1 Top journals in accessible tourism research

Journal of Destination Marketing &... W 328 %

Total citation per jounst
- Source title Pubications Citations Fubiication act factor
3 Ocean & Coastal Management NN 492 % : e
a Tourism Mansgement 15 120 800 7.432
3 Journal of Cleaner Production NN 492 % Annals of Tourism Resaarch 10 98 980 5.008
3 y ; Current Issues in Tourism 10 43 430 4147
5 Tourism Management Perspectives N 820 % Journal of Transport Geography g 33 367 3.834
5 Intamational Jowrnal of Hospitakty Management & 23 575 6.701
v . o 3
... 3
8 International Journal of Hospitality 8,20 % Intermnational Jownal of Contemporary Hospitality Management 7 20 286 5.667
2 o . o Intamational Journal of Tourism Resasrch 4 20 5.00 2585
é Journal of Hospitality and Tourism... TN 984 % lotmal of Travel Fasaanch o 19 217 7027
g s : 2 Towrism Economics 2 13 6.50 1.819
Procedia - Social and Behavioral Sciences NN 1148 % Tourisrn Beview 3 1 033 2008
Total 70 380
i ==——— =~
Tourism Management 18,03 % (%) 328 736
Annals of Tourism Research s 2187 % Source: Self-compiled

0 5 10 15 20

Aportes cientificos
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ICT Tools and Applications for Accessible Tourism

Journal of Destination Marketing & Management 19 (2021) 100531

Digital accessibility of smart cities -
tourism for all and reducing inequalities:
Tourism Agenda 2030

Elena Fernandez-Diaz, Carmen Jambrino-Maldonado, Patricia P. Iglesias-Sanchez and
Carlos de las Heras-Pedrosa

Contents lists available at ScienceDirect
Journal of Destination Marketing & Management

ELSEVIER journal homepage: www.elsevier.com/locate/jdmm

X I
Destination
Marketing &
Management
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Measuring the progress of smart destinations: The use of indicators as a
management tool

Josep A. Ivars-Baidal °, Marco A. Celdran-Bernabeu, Francisco Femenia-Serra ” ,
José F. Perles-Ribes °, David Giner-Sanchez *

* Tourizm Rezcarch Institute, Universiey of Alicante, Campus Sant Vieent del Razpeiz, 03060, Alicante, Spain

* Department of Tourism, Nebrija University, Campus de Princesa, 26015, Madrid, Spain

< Department of Applied Economic Analysis, University of Alicante, Campus Sant Vieent ded Razpeig, 03050, Alicante, Spain
# Instituto Valenciano de Teenologiaz Turizticas (Invat tur), Pasco Tollz, 2, 03502, Benidorm, Spain
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 Medir el grado de avance
de cumplimiento de los
indicadores de los DTl en

la CV (18 destinos)

* Resultados generales:
 Media general: 58,44%

* Eje de mayor cumplimiento:
Conectividad, Marketing
Onliney Evolucién de la
actividad turistica: 62%

* Eje de menor cumplimiento:
Accesibilidad 54%
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Accesibilidad turistica en DTI

* Mas avances:

* Informacion sobre
Se rVI C I OS tu rI St I COS DYNAMIC INVENTORY OF TOURISM H:;]J’k’;}:‘(q::“LMlA\Ib\ & ACCESSIBLE SERVICES m

adaptados
* Inventario de recursos B e [

turisticos accesibles
, . PROMOTION OF ACCESIBLE TOURISM m
* Transporte publico

o M . COMPLIANCE WITH CONTENT ACCESS TL’..I‘I'L" OF THE WESB ACCESSIBIUITY INITIATIVE
enos avances:
1 th NFORMATION SERVICES ADAPTED AT A TECHNIC EVEL TO THE NEEDS OF PEOPLE
* Accesibilidad web S -
4 .
* Recursos turisticos
. ACCESIBLE TOURISM RESOURCES
accesibles

. Prochién del turismo
accesible
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Vinculo de la academia con la implementacion
de la accesibilidad turistica en los DTl

Manual para Gestores de

. VRS Curso Accesibilidad SEGITTUR
Destinos Turisticos: § coemunr 2%
3 S 5 5 \\\\ VALENC|ANA INVAT.TUR
Accesibilidad Turistica
[ =
o - GUIA DE ADAPTACION DE PUESTOS DE TRABAJO PARA LA
- INSERCION LABORAL
B ceneaaumar S Dbt ¢ Abvuss » LA
§ commune B | M 000 00 ) '.! A - DE PERSONAS CON DISCAPACIDAD
: Sy : EN EL SECTOR TURISTICO
o 0® o
-4 (oo e
TS
... ACCESIBILIDAD
JURISTICA 21016-32-ACCESIBILIDAD

Accesibilidad turistica

Inicia: 10 de oct. de 2022

Accesibilidad Turistica

Este curso propone un recorrido por los conceptos basicos y las
herramientas necesarias para la aplicacion de la Accesibilidad en
el disefio de destinos y productos turisticos inclusivos.

@ 30 hs. [2) Programa
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Reflexiones finales

Hay avances, pero hay ausencia en los estudios academicos sobre:

*:a

» Criterios homogéneos comparables entre ciudades / paises / regiones
» Datos sobre demanda de turismo accesible
« Estudios entre sector publico y privado (y articulaciones)

* Uso de tecnologia por parte de personas con requerimientos de
accesibilidad - DTI

» Estudios sobre costo vs. ingresos por turismo accesible
» Formatos accesibles
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